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From a Swiss family business
to an international corporation
Elfriede Wenger and Hans Luginbühl have been part of the Angst+Pfister
family for decades, and likewise, Angst+Pfister a part of them. In conversation, they described what it is that makes Angst+Pfister special and how
challenges were mastered, both in the past and today, to secure the future
of Angst+Pfister and the growth of the international corporation.
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